ooo

Public Relations Newsletter MIHARA

H21(2009) 2.1

® © o o o olU

EEB%?HEIEDS}D%%)H#DE S O 0O O 0O O O b
S [ B IR - [

£0 "O0spgs0_0=00 S

fg IR D g 200 BE T OO

OB LR W N e B U O

2D 50w "HoO

A ?DA’?ﬁ PN

SsMo a6 &

HE “x_H7 3

Sgo ®T oo
L H 11 H

S 1K 9 = 9

g 16 H @ o=
MY W T

O0000000000000

PR €€ €L =R
& F 8H(H) 138~
E8BFN BRRIL5 : -
J—R Z[FEEh~#HBERE~NE~ S BRIEICEEFEVAD ELVDON 2 T=FR&AT A, 6 B(E)H

)
5 i

= 5 izﬁﬁf&ﬁéﬁgﬁﬁWH 58H(A)ETH3HM. HAT, @, A—HERLCTHN
14 N “
108 500/ (IR £9., A00FULDOGHEES. ZLOBENEHZENR, HAFF
BUABE TEUTAHA FHILEERE HWI0FADAHETEIESENCLTICEDET, BESA
T A (00 - 2007 - 5494) SRIICBIT, COBHNTEEL,
) LN i og
B MHHg
Bo ko T 00
Ol H20Q0
9 [ @ O @ H;J‘ 00
T tE:
170 & o
7]
W @g % 6 U
e fmE —H
EHRYT 1%
Tepe BY
S i@—/E[\ = 8
irs @E Ew

=0 - PE - FHEINZ,
RS EE

TRET (FRZ BT - aN/KEE - JRETAE) &R (RIF -
AREBFE)ICDWNT, 68 (&) 0BREHNS. 8H
(B) DiREET, BITRBO—HELTELET,

TRET (FRZ BT - J07KEE - RET 5 ME) IS, BRETDZ N
LB2BODIRTERELET, 6 H(R)E7H(L)
FERY 1. 8H(R)ZBMY A P TEITLET,
BULEhted ZB/CX (B082 - 424 - 4701)

E/VZ (084 - 953 - 5391) . &tk & (B084 -

952 - 3100)

(wo—rQ@wurwofs—~coQurmot) ruxtckE  HEITPDE

o o )

(]
|
O
O
N
O

(



