oooooooooooonoo

Public Relations Newsletter MIHARA

H21 (2009 11.1

'3

4
GEE | B < I o m () —~ 2 m( m) ‘
AP Vv QR LSRN
HIPXR SO0 BED L W« TXEEKE “TomE) R

f—rocoo<WHENKNR<L2UVviD
NS #°
1B 18" HIPEE X R e S il _H
PXKUHHORATWE 0 B2 VN
it
| <DVUORK2I M0 #6410
NVORKE N NQ L) HIPEE XK
BIIEEE 1 SR O 46 O 610V
XBXSENYTNLX
o N SR
o WL )W OBS°
cRXMNOEHEFBVORVES
B5°
o Xt—N1" S L HS&0E
AL S B R A0
<+ N SR
o HPEXEHIEHEWENRC]
o Wm(Q-KE H BKROE BE 0
o HIPEREXHE S 0 FREL e’
« IR LR OEHESHEREE VLR
2 SuEaind 8
HPEXIRE Mm@ (K)o m
(¥) RHI| -+ #EE
Com(D -Sm((X) KEE |-
Hm KE2E
ERRE Cme-m(H)
KT = (ST ET )

1R ESS

EEENND )\ (REER)
» BXERENESHIY —mIm

(K) KEOHLSEIE (FRIR |
F-1m)
IRRE Coim(H) KEE
¢ DERERNIK IR

Vo HE-mEmX)

VN FHUEKE

HISE “mom(m) ~Sm)

HERE CCEKENEK SRR

MEHS TR ER RERE

HRRH KEHEEEVREOVS

Ho 4’

& TIREEH T

A H OFEamsO(O) Ty
m ()

VN ONIEEQEIKER R HK
(KZEH-m)

HERE —mEmm) -~ Smeem (K)

FHIIRE  CCREEER Y NS — X
S bt

MBI TR KRR SRR

R K HEEVBE O S ath’

EIIOPR TEENER (o
o<wo@uocnr-fooco@uoe

llv

oK

d

J00IPODO0OD02190000000 1U20

W o Ty 8w
HE4  HEE RS
O IR W R=ESEUR IRV
WRgE 2R SIKEP
B 5 ESR
WMol NnEesbu
wha /\@ﬁ»:L@%
Bop pEE) 0 g
BEY pfprizg
W R oM™ g M
SR=ehE ST g
O gUEH Ty (BT
- @ﬂmﬁ): b%%:ﬁ
D= BT g g
O o ERQE R & kA
- Wt@[@%b%”ﬁ%ﬁ;
ST T
i L i T el g
o R RN ES EE
O Tg kLR SdEe
(. ﬁm%bﬂ‘wmﬂm,@.ﬂk%@i
O B REE RO
OO EEEUESSEER
OO FEEL
o IF#E e [

W,

® 1PE

FRE S I D B D DN

i

hCIEE T S5 R EERE

A

X050 S Mh % 58

i

L7220 X9, a3k, EEE

HRHISNZE A

119&EBHRODEREIR
K TREINBBIORBEROED & ZORNBEHE

*TE L&\ TERT (5. (a0 BiEM=E

[

K HRICOBFME SERUT\SEFEESE

BT R (B08486D5910)

37
[=]
- O N O B BN BN BN BN B BN BN B B BN B BN B B B B e o

THBIA

BlL&abhbtEk

S HSR
wEHSR
YRR
EHENR
K aE
I SR
RN B
BERENN
%\ﬁﬁ_%t
=8noMo
KL B
=g Y E D
\A.Ibtt
nﬂmﬁE&bmﬁ
N oo I Y
ﬁ%ﬁmg
o X <L
& B 5




