oooooood

Public Relations Newsletter MIHARA

H20(2008) 7.1

SHolEuvE

50 3% o —?iz:'\**bcﬁ [ i
ED?%‘ZT ° 'y \@;‘2 S 000000000000000000000
HD greis zHxis (8 I 00000000
o131 LM T & Ec:%ﬁﬁ O ﬁj CHOFD ALY MR NRATL =i ST AT
HH féﬁj%% T o B A R— I3 NEHD KK DI 78D L7,
AKX % v 20
SRV T4 B IRNTOO T DO0000 D 000000,
BT R EH Lo 31 =7 Mooy o/lo 0o
CE Mg Al TR MM = o0g “0470@]@]] 000 apt®
2E URYE ux:%:% oA a2 p0alP
4 S 055 7 e N
] Y D sl
O 0 x m A g0 0 g o =il e
W0 o0 XB’ m [ © ok 8.5 ﬁ&
080 &0 # E Hi @) @Y &y BE oy
80020 L & : 000000000000 i < ﬁ%“@/
4 80/ ZH ] # 00000000000 et
ééﬂ%fﬁ*{@% 00MO000000000000000 0000
5 ® iﬁjzf'% 4 O) 0000000000000000000 oo
o 1§%ﬁ N S 000000000000000000 :
6 2£ﬂﬂ£$ 21 ,x jo0obo@booocoooooooooo ‘
9 1%%%3;5 /E\l jﬁ gooboobooboooboobooooooa
“o=m x A RS TR (B084861210@008486)6069)
g @ <& tjﬁgg S(Q‘Igé%geifﬁ%A‘ ‘ OO d
it gt c 9 £ 0 vy 2 | A7
%DQEEEEBH#%Q%FDTé%fﬁﬁ*ffﬁgﬁmD} DED
QAD4O7“—L/ﬁ S ﬁﬁmb\}\ o~ xE 0O0O | L] L
8§ T0 88 R 1®@Teew0 s @2otsyg oo HECU O
L 490@d vy BWH{ AFHEIZZL 0@ | O 4o
4 g8 8 88)’3‘5{5’6 B /j-:\JA 7o e 5 EHE\DD\ DDD
Me+1zs®@%E 5 L% FETE RN S Sl 0
. 6859 81 R T oXdAM | g 05 H
\\@; 16 5 1 6% 2 27 %z qug,‘/le\ N[ ] ]
B 96<—os3 = H iE %2201 O =
Y 91y o= ) #h Myl TT | O
— 9t @t 1 = BT AR H O
/ N

FRIGEETREOMTRI (3 H31THBUE) 3. kD &
BHTTY,

o000ODO
TEBEA92(E 7,051 T IR U T INAFEEHI6THE
607 (FEEDTL4%) , 7 HiFE3TIET,051HH (F
BHEDTTO0%) T,
X5 HEDHWEEE I BT 5mA LML, TEER
ErRAALTHET,
o000MOOO0ODOOODO
THBEA06(59,648 F 2N L TN AFHE313(8
2.24TFH M (FEEDT6.9%) . L HiF#H34489,616 71 (F
BEHED8AT%) TT,

#0190 0000 oooooobongn O

o [0

R R & OEFRP, KEGIHFEEL EOMEIZH
THREMOEAETYT, SAROHEOES (—KE5HE
Hl &3t &5 13, 818(%3,128 T,
o000

AL, 4189,913 5 ., S X 4(%8,553 HFH T, # L 5l
E1,360HHOfiFiEE 0 £ L1,
o000

WA, 27185,58977 1, 2 Hi 13 25(%8,343 T T, 2= L
Bl E1{E7,246 FHOMFIRSE 20 £ LT,
o000

WAL, 1184,313 5, 2 X 20%3,634 5 T, L 5l
9321 Mok E Y £ U T,

0000000 MEER (B0848606028F00848697101)

i,




