FEFEBE, BEEITH

H23 (20’ 1 ) 5.1 Public Relations Newsletter MIHARA

=, - SRR, BLABEEETT.
A% 2 = @ E @ XU AFZTRTE, 28 (3) 10855 T,
&

| Em
MR B
|

SBEA F ) ¥R | EE|BNE| EAHR B LiAdr 5L
o6 osE |GRAREE). | prpmm | i | oA 6H®) |PRARSE
(6EI—2X) 7E2R (1) 16B(1) = - £T (B0848642137)
I pEn S | 148 (1) 21 A () |$2BI32= | et | 15 0 10H(K) | $2B332=7 (5~
1B (BA—E) | 108~128% FoEh— %-f_,%tz)u *xT (80848644099)
P—XTRy& > |30 (B) 208 (£) |FRARE
EEDS 108~ 128 FRARE | AA 20A 11,500/ %= (B0848642137)

R IRAN
e BB
- -
‘( i
SRR \&

7*-7L_7*mm/7 *)éj:D 1 2 A1 (7
STEEST OREDBETTY,
Ug“*’w‘ AfBE — 1,800 (1,5000), miAed - K% 1,5001 (1,30001)

3L EFZAELITS 1,000H (800H)
X ( YRNFHEHFE20OES., 60 E, BRE I —THF R EHD,
AGH 1,000 =B |%EGSHRE J—Yar 75 FED

T ECTEB-ELEhEE V-V ar 7T (B08486D7555) )

TR & Bnes e @mimeicni
=HE ‘f‘« XSLABEONE, 1B (B) 10815 7Y, SRBRINERTY,

XEIZlc DTS DBW@Bb\i%SIBt\ EBRETT,
XBNEIC DV THIEHEDIESE, BN TT,

D A % T Y o N & NBEBSWESDIT 2, 5 21 LyF
WX R 0B ToRES : o237 P R 0R~kHERTOR
0 ® A soomplensx, g0 % DIETAESEL Bl TEBNFO
# s 0o B E R SONELMSED 2. g G000l SoSEw
RET3YM EHZ 97, 5% 2o e AET3Y BNz 97, B%
b 5T oRson T g & & GE00EBE® & T PHEGDIEAY
k 851550~ 1185455 3 1065300~ 116305 @ p =z Hy.s o T4 (ap)
=N F UMV ERRR T A BT FUEHIE n WLE BEDOSSRE =
v R Om~FMEETOR ¥ & D0~ 1mE@28~ § Al -
2 Bhscsnse £ simeccongs B RO I0NERES

l ‘t* 5 2 & = N - n8lc N
2z A 20RMemERs. 2 s S T RIS R E R S0ASLmER
RETHM BOL 9. 5% AR OY BORVABDR BETBM /\UhF. 8YvI2




